
INCREASING SUCCESS ON 
TWITTER AND INSTAGRAM 



A LITTLE ABOUT ME 

Yogi Foodie New Houstonian 



San Jacinto College is the #1 Texas Community College on Twitter 







MAY 2015 VS MAY 2016 





TWITTER: THE BRIDGE FROM B2B 
AND B2C 



TWITTER EVOLVES  



TWITTER: WHERE NEWS BREAKS 

OgilvyAsia 



TWITTER IS WHERE PEOPLE SEARCH 

•  Google processes 100 billion search queries per month 

•  YouTube processes 3 billion search queries per month 

•  Twitter processes 2.1 billion search queries DAILY 



THE NEW 80/20 RULE 

40% Content of others 
(advocates, influencers, 
customers, partners fans) 

40% Your content 
that adds value  

20% Promotional and 
probably paid 



1. What are the 
keywords 
you want to 
be known 
for? 

2. Follow, 
interact and 
share that 
information  



Twitter Allows You to create 1,000 
Lists of 5,000 People Each 
•  Influencers/Industry Thought 

Leaders 
•  Sources of Industry Information 
•  Media Outlets 
•  Students (be careful) 

List of Engagement Vehicles 
•  Thanks for being added 
•  Name of list 
•  People feel proud to be on 

your list 



OWN YOUR HASHTAG 



INSTAGRAM SUCCESS 



INSTAGRAM CONTEST 

Why 
Contests 
Work 

•  Reward your best followers 

•  Reach new audiences 

•  Increase engagement 

•  USER GENERATED CONTENT 



#SANJACENROLL 

•  Students had to share a photo of their 
new campus ID on Twitter or Instagram 
using #SanJacEnroll for a chance to win 
an iTunes gift card. 

•  Tagging friends was encouraged 
•  Public profile 

Objectives: 
1.  More followers (break 2,000 fans) 
2.  A different way to engage (user 

generated content) 
3.  Build campus pride 



INSTAGRAM 
RULES 

YOU MUST INCLUDE THE FOLLOWING IN 
YOUR CONTEST DESCRIPTION: 
 
1.  The official rules 
2.  Offer terms and eligibility requirements 

(current students, age requirements) 
3.  Compliance with applicable rules and 

regulations governing the promotion and 
all prizes offered 

 



Per Instagram rules, this promotion is in no way 
sponsored, administered, or associated with 
Instagram, Inc. By entering, entrants confirm that they 
are 13+ years of age, release Instagram of 
responsibility, and agree to Instagram’s terms of use. 



#PROTIP: 
 
Run a CONTEST over a giveaway to protect 
yourself from “lottery” issues. 

Contest: A winner is chosen based on merit (best 
photograph, best “caption this”) 
 
 
Giveaway (or sweepstakes): A Winner is 
awarded randomly  Giveaway vs. Contest 



The Launch 



SHAMELESS CROSS 
PROMOTION! 



-  We had about 10 entrants, but most didn’t follow 
the rules.  

-  During the contest time, we reached over 2,000 
followers  

-  Students who never commented or interacted 
with the our page did during the contest. 



Questions? 


